
Morgan Hill RFQ - Exhibit A
Capacity Studies

(WRT/Solomon ETC Architects)



Downtown Opportunity Sites - Maximum Capacity

5 West Opportunity Sites

Residential: 428 Dwelling Units

Retail: 102,200 GSF

Commercial:   6,000  GSF

Parking: 642 Residential Spaces

210 Surface Spaces

Heights: 4 Stories (45’ )

Ground Floor Plan Upper Floor Plan

VTA/City Site

Residential: 284 Dwelling Units

Parking: 426 Residential Spaces

560 Space VTA Garage

Heights: 3-4 Stories (45’)



Downtown Opportunity Sites - Medium Capacity

5 West Opportunity Sites

Residential: 281 Dwelling Units

Retail: 104,000 GSF

Commercial:   17,000  GSF

Parking: 422 Residential Spaces

22 Surface Spaces

Heights: 1-4 Stories (20’ – 50’)

Ground Floor Plan Upper Floor Plan

VTA/City Site

Residential: 222 Dwelling Units

Parking: 333 Residential Spaces

600 Space VTA Garage

Heights: 3-4 Stories (45’)



A1 - Block 2– Downtown Mall

Residential: 26 Dwelling Units

Retail: 12,700 GSF

Parking: 39 Residential Spaces

Heights: 3 Stores (40’)



A2 - Block 3 - Monterey & E. 2nd

Residential: 22 Dwelling Units

Retail: 7,700 GSF

Parking: 26 Residential Spaces

8 Surface Spaces

Heights: 3 Stores (40’ )



B1 - Block 3 - Depot Center

Residential: 65 Dwelling Units

Retail: 14,000 GSF

Parking: 97 Residential Spaces

Heights: 3 Stores (40’)



Block 18 – VTA / Caltrain

Residential: 214 Dwelling Units

Parking: 321 Residential Spaces

600 Space VTA Garage

(467 on existing lot)

Heights: 4 Stories (45’)



Morgan Hill RFQ - Exhibit B
Concept Renderings

(Art Zendarsky)







Morgan Hill RFQ - Exhibit C
Concept Design Drawings

Site B

(Henry Architects)



























Morgan Hill RFQ - Exhibit D
Engineering Survey 

Block 2 – Site A

(Chappell Engineers)





Morgan Hill RFQ - Exhibit E
Engineering Survey 

Block 3 – Site B

(Chappell Engineers)





Morgan Hill RFQ - Exhibit F
City-wide & Downtown Retail 

Strategy

(DT Implementation Workshop 
January 20, 2009)



Retail Competition

• City-wide Strategy

focus on auto dealerships + interested national & regional retailers 
(eg: Trader Joes, DSW Shoes)

• Local Competition

4 Major Shopping areas: 
(1) Monterey/Tennant; (2) Dunne/101; (3) Cochrane/101; (4) Downtown

• Three Theater Sites

 Tennant Station (11 screens – 1,333 seats) – just added 3 screens & 430 seats

 Cochrane Commons (16 screens, 3,000 seats) – approved

 Downtown Granada (2 screens – 400 seats) - vacant



Downtown Retail Strategy

• Specific Plan Identifies

Restaurants – Entertainment – Food & Grocery - Bakeries – Produce – Wine & 
Cheese – Home Furnishings – Niche shops

• Suggested Downtown ANCHOR Strategy

• Create 5 viable “anchor-type” retail spaces on 5 key corners

• Anchors would be:

 operators with other locations: either regional or sub-regional

 Preferably not restaurants as anchors

 Examples: Sports (SkateBoard shop), Kitchenware, Health (spa, yoga), 
others

Not likely to be international or national retailers 

(e.g. Nordstrom, Crate & Barrel, Best Buy, Office Depot, Barnes & 
Noble, Sports Authority, Michaels – to name just a few) 



Morgan Hill RFQ - Exhibit G
Ground Floor Retail Overlay District

(Downtown Specific Plan)





Morgan Hill RFQ - Exhibit H
Cinema Letter of Interest

(CineLux Theatres Co. Co. LLC)




